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The purpose of the article is to determine the sociocultural determinants of the
transformation of Ukraine foreign image under the influence of domestic and foreign
political events and the state of its coverage in the information space; to ascertain the
evolution of the cultural model of the image of Ukraine in the international information
space. The research methodology consists in the use of interdisciplinary methods and
approaches to identify information and communication technologies aimed at the
formation of the international image of Ukraine; the principle of historicism allowed
determining the stages of changes in the information space and the transformation of
the geopolitical situation around Ukraine; the structural and comparative methods were
used to determine the international media positions on Ukraine, their influence on the
formation of its image. The scientific novelty of the research is in the presentation of the
Ukraine image as an expression of the mentality of a particular cultural and historical
community, an indicator of cultural meanings, unique design, mechanism of realisation of
a national culture through a set of sign objectivations formed within a particular cultural
and historical space and consolidated in the mental representations of individuals.
Conclusions. It is proved that the negative image of Ukraine created by Western media
affected the development of its tourism sector, the promotion of national cultural
heritage and the investment climate significantly. The modern image of Ukraine is
undergoing reformatting; there are significant cultural, political, and economic changes.
The cultural model of the positive image of Ukraine in the international information
space is determined by a properly structured state cultural policy and the effective use of
modern image-making tools that can set it on the path of cultural, political and economic
stabilisation.
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Introduction

The modern development of the information society of Ukraine dictates
new approaches to the political self-organisation of citizens and the formation
of the state image. In the period of globalisation, the country’s image is an im-
portant factor in international relations and an indicator of the international
community’s trust in a particular country. Furthermore, it contributes to the
protection of national cultural treasures. The success of foreign policy and the
development of trade and economic, sociocultural relations with other coun-
tries depend on a positive international image; it also helps to “consolidate”
political success on the world scene. That is why the formation and implemen-
tation of an effective cultural policy to create a positive image, which should
not only serve as a benchmark for future development but also present Ukraine
in the world, should be an important strategy of the Ukrainian authorities. An
important experience of changing the image of Ukraine in the international
information space is the events of 2010-2014.

Recent research and publications analysis. In the context of political
self-affirmation, self-identification and self-expression, Ukraine needs to con-
tinue developing communication technologies and improve external informa-
tion flows purposefully, thereby forming an international information space in
which the creation of a positive image occupies a prominent place. In the cul-
tural space, an image is determined by encoding, consolidating, transforming,
and translating cultural meanings through figurative and sign objectivations.

Many researchers have paid attention to forming the international politi-
cal image of the leading countries of the world and Ukraine. In particular, the
expert in the field of strategic communications, D. Bohush (2010), analysed
the international image of Ukraine after the 2010 elections and conducted op-
erational monitoring of influential global media in 2000-2009. Furthermore,
experts’ forecasts on the development of the political situation in the short
and long term perspective of the Ukrainian Centre for Independent Political
Research are found in N. Hasanenko’s (2002) study Political Risk of Investment
Activities in Ukraine. At the same time, it is important to understand political
risks, which, according to A. Gorshkova’s observations, are determined by “the
probability of adverse consequences of political decisions made under condi-
tions of uncertainty, lack of resources (time, information, etc.)”, which can lead
to the probability of fulfilment of undesirable events (Gorshkova, 2001).

Determining the state political image, D. Olshanskii notes that the sup-
posed image of a certain state is formed in the minds of citizens of the coun-
try and foreign audience in the process of communicative interaction of sub-
jects of economic, social and political life both inside and outside the country
(OP’shanskii, 2002, p. 166). O. Shvets’ work (2006) is devoted to the formation
of the political image of Ukraine in the international information space. At
the same time, “the perception of Ukraine abroad remains spontaneous and
fragmentary”, so the formation of the image of the country should be consol-
idation of actions that reflect the strategy of Ukraine (Hastynshchykov, 2010).
0. Shchurko’s opinion (2007) that the attractiveness of the international image
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of a country depends on the influence of regional peculiarities, national tra-
ditions, historical memory, ideology is also important. All these components
create a unified image, based on which a certain state among the entire world
community is identified. At the same time, there are not enough studies devot-
ed to analysing changes in the image of Ukraine in the international informa-
tion space from the standpoint of culturology.

Purpose of the article

The purpose of the article is to determine the sociocultural determinants of
the transformation of the international image of Ukraine under the influence of
domestic and foreign political events and its coverage in the information space.
The study’s objective is to show the evolution of the cultural model of the im-
age of Ukraine in the foreign information space. The research methodology
consists of using interdisciplinary methods and approaches to identify infor-
mation and communication technologies aimed at forming the international
image of Ukraine. The principle of historicism allowed determining the stages
of changes in the information space and the transformation of the geopolitical
situation around Ukraine. The structural and comparative methods were used
to determine international media positions on Ukraine, their influence on im-
age formation, as well as to group and present factual material.

Main research material

The process of state image formation depends on many factors — the suc-
cess of the foreign policy, economic efficiency, the specifics of society’s men-
tality, the promotion of cultural heritage and others. As a factor of awareness
of interactions between states by the world community, the political image re-
veals the scale and complexity of the construction of the modern political sys-
tem in the era of transformation of new state images (Shvets, 2006). Therefore,
the formation and further development of the image of Ukraine on the world
stage requires strategic planning and organisation in many areas of political,
economic, sociocultural activities. It is important to understand clearly that
a favourable geographical location or the presence of a centuries-old historical
and cultural heritage does not guarantee a positive perception of the country
by the international community. National culture, as a subject of intercultur-
al communication and, at the same time, an object of image communications,
plays an important role in the implementation of both processes: in the first
aspect, it serves as a context, the study of which becomes a necessary element
of successful, non-conflict presentation of the nation and its culture abroad
(intercultural communication), and in the second — as an image activity, na-
tional culture can form the basis of the content of image communications (rep-
resentation of culture).

The international image based on external and internal factors, strengths
and weaknesses of the state should take into account its capabilities, as well as
threats to national security, the national democracy, spirituality and culture
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level. External factors represent foreign policy; national interests and priori-
ties; membership in international organisations; development of relations with
strategic partners; investment climate, etc. Internal ones are the welfare of the
population; the democracy development and observance of constitutional rights,
corruption, crime and the shadow economy; social well-being, etc. The strengths
of Ukraine are favourable territorial location; high transport potential; ancient
history and culture; high level of population education; space technologies; 30%
of the world rich black soil; ethnically and culturally homogeneous population.
The weaknesses are instability and unpredictability in politics and economy; lack
of a clear strategy for the country development; energy dependence on exter-
nal energy sources; low economic growth; social and legal population insecurity;
corruption in government bodies; infrastructure ageing; investor insecurity.

The threats to Ukraine are lack of guarantees of territorial integrity, de-
limitation and demarcation of borders with Russia, Belarus, Moldova, Romania
have not been conducted yet; separatism; high population mortality; tubercu-
losis epidemic, the rapid spread of diseases; weak security of transport high-
ways and pipelines. The positive perspective of Ukraine is determined by signif-
icant agricultural potential; regional leadership; the opportunity to turn into
a cultural centre of Europe; production and sale of military equipment; resort
areas (mountains, seas); participation in world projects on space programmes;
equal membership with the European community; favourable investment cli-
mate; tangible and intangible cultural heritage as an element of the system of
national values. Psychological aspects of the perception of a positive image of
Ukraine are also important.

At the same time, it should be emphasised that the most significant nega-
tive factors of the international image of Ukraine are the unstable economy, the
high corruption level, the low level of interest in the process of the formation of
a modern brand of Ukraine as a promising European state and responsibility for
it. In addition, the leading foreign media that do not have their correspondents
in Ukraine often provide biased information about Ukraine (Hastynshchykov,
2010, p. 33). In particular, the researches of the Razumkov Centre show that
the idea of foreign journalists about our country is superficial, fragmentary and
mostly negative.

The English-language media (for example, New York Times, Global Post,
The Nation, The Guardian, Minn Post) provide consumers with information that
forms our state image as such that has just embarked on the path of democratic
and economic reforms (without appreciable progress in recent years), where
corruption has acquired a significant scale, human rights are not observed, and
which, therefore, poses a risk to investment and business development (Zubyk,
n.d.). North American media write mainly about the corruption of the Ukraini-
an government, the rise of crime, economic destitution; the topic of the Cher-
nobyl disaster is also relevant. The positive image of Ukraine is promoted by
the publications about important scientific and technical developments, sports
achievements, cultural and artistic projects. The only negative information in
such reports is about the miserable working conditions of Ukrainian scientists,
athletes, artists and cultural figures.
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Ukrainian experts conduct a lot of monitoring of foreign media publica-
tions, based on which it is possible to trace changes in the information field
around Ukraine. For example, after the 2010 presidential election, the oper-
ational monitoring of influential international media conducted by Bohush
Communications showed that “when it’s going about Ukraine, people often
tend to mention Chernobyl, double-digit inflation, corruption, mafia schemes.
However, it is also worth emphasising the strength of civil society, cultural life,
freedom of speech, which cannot be compared to freedom in other post-Soviet
countries, as well as the extraordinary ability, which the Ukrainian people have
demonstrated in recent years to resolve contradictions and disagreements in
the political scene peacefully. And indeed, these people learned more than
anyone else in the 20" century what violence means” (French monthly polit-
ical newspaper Le Monde diplomatique) (Bohush, 2010). The Economist, an
international weekly English-language newspaper, writes: “Ukraine remains
a better and more civilised country than it was before the revolution. It has
freer media and a more assertive citizenry. But those achievements have been
won by the orange crowds, not by the politicians they once lionised” (Bohush,
2010).

Highlighting the development of democracy and freedom of speech in
Ukraine, as well as the ability of civil society to resolve political contradictions
peacefully, English-language media emphasise the inability of the Ukrainian
political elite to confront the posed challenges: fight against corruption, eco-
nomic development, social inequality, defending the country interests at the
international level, etc.

Thus, in the Polish socio-political magazine Polska, it can be read: “Ukraine
remains a weak democracy, and this country has been experiencing a real eco-
nomic decline for a long time” (Bohush, 2010). Transparency International, the
global civil society organisation leading the fight against corruption and con-
ducting researches on corruption in the world, considers: “Political instability
in Ukraine has led to political corruption involving the public and private sec-
tors, which is accompanied by a high tolerance level among citizens for such
practices and leads to a bad image” (Bohush, 2010).

The online magazine Eur Activ produces the following opinion: “Ukraine
finds itself at yet another crossroads. The Orange Revolution may be a thing of
the past, but its legacy will live on: its achievements should not be forgotten
but built upon. It is up to Ukraine’s leadership and political elites to create
a climate of political and economic stability and deliver some tangible results
to the long-suffering population, rather than continuing with the destructive
infighting” (Bohush, 2010).

Euro 2012 hosting could be a positive step in promoting Ukraine on the
international scene and the formation of opinion about it as a promising and
hospitable state. Still, this event was overgrown with negative images in the
foreign media, thereby forming a country’s negative image.

Foreign media actively criticised Ukraine for racism, xenophobia and lack
of a democratic regime. For example, in April 2012, the German magazine Der
Spiegel accused Ukraine (article Visiting the Mafia) of gouging hotel prices. It
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broke off contracts with operators deliberately, which was the result of the in-
fluence of bandit groups (Bidder & Eichhofer, 2012).

As a result, the number of people attending the championship was less
than expected, especially from European countries. However, since the first day
of the Championship, which was attended by 940 journalists from Europe and
the CIS, the content of reports about Ukraine changed dramatically. 50% of the
publications were positive, and 15% were negative. Despite some shortcom-
ings, Ukrainians were perceived as friendly and hospitable people. The visiting
fans did not see the racism and riots that the media warned about. The New
York Times noted the Ukrainian capital, Kyiv, as one of the most vibrant cities
(Jones, 2012).

English journalist Oliver Holt in The Daily Mirror suggested apologising
to Ukraine for accusations of racism (Holt, 2012). CNN noted that Euro 2012 is
a great success for Ukraine and an effective platform for further promotion in
the world. Forbes equated the level of the championship with that held in Bel-
gium and the Netherlands in 2000 ("Svitovi ZMI", 2012).

The change in attitude towards Ukraine can also be seen in the example of
the action held by English fans in Donetsk. In protest at comments made by for-
mer football player Sol Campbell not to travel to the country where racism and
crime flourished, and from where, he said, they could come back in a coffin, the
English walked along the streets of Donetsk with a coffin painted in the colours
of the English flag and posters that read “Sol was wrong”, “You’re wrong, Camp-
bell!”, “We’ll do what we want”. All this shows that the Ukrainians managed to
dispel the imposed image of a dangerous and criminal country (Harvey, 2012).

After all, Euro 2012 had a positive impact on the image within the country:
57.3% of Ukrainians consider that the championship contributed to the unifi-
cation of the country, 40.0% of citizens felt proud of Ukraine, and 75.0% of re-
spondents consider that the image of Ukraine in the world improved after Euro
2012 (Savchenko, 2012).

It should be noted that foreign media workers had a superficial and mostly
biased view of our state at that time. The Western European media paid much
attention to Ukrainian scientists’ scientific and technical achievements, whom
they considered worthy competitors; on the other hand, the level of poverty
of the Ukrainian people and the constant attacks on freedom of speech by the
authorities were always mentioned.

Regarding the media in Central and Eastern Europe, it is worth noting that
they showed a better attitude towards Ukraine. However, the articles by journal-
ists from these countries also concerned the Ukrainian mafia and information
about Ukrainian illegal migrants. At the same time, led by the Polish media, they
understood the need for our country’s political and economic development to
stabilise the regions of Central Europe. From the perspective of foreign journal-
ists, Ukraine is a state with significant scientific and technical potential. Moreo-
ver, it is rich in resources (natural, human), and the main problem of Ukrainians
is, in their opinion, the misuse and mismanagement of their resources.

According to foreign press reports, Ukraine continues to be a “post-Soviet”
and “grey area” territory located between Russia and the European Union; the
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high level of corruption undermines the independence of the Ukrainian state,
which is reflected in the level of life and “democratic imperfection” (Demokra-
tychni initsiatyvy, 2013).

In 2013-2014, Ukraine became the object of special attention of the inter-
national community again, which was facilitated by the phenomenon of na-
tional resistance called Euromaidan. Wikipedia gave the following definition:
“Euromaidan (also Euro Square, the 2013 Ukrainian Revolution, Revolution of
Dignity) is a national-patriotic protest action in Ukraine, primarily, against cor-
ruption, social inequality, the arbitrariness of law enforcement agencies and
special forces, as well as in support of the European vector of the foreign policy
of Ukraine” ("Yevromaidan", 2020). This resonant event shook the whole world.
A sharp information struggle between Ukrainian and foreign media began. Eu-
romaidan was watched by international organisations and political leaders, po-
litical scientists and historians who tried to analyse this phenomenon, compar-
ing it with other revolutions.

The events in Ukraine became the top topic of the world press — Euro-
maidan was on the front pages of newspapers and online media. For example,
to understand better which the opposition seized buildings and which were
under the control of the authorities, the world largest agency, the BBC, distrib-
uted a map of Kyiv among its readers. Leading English-language media (The Fi-
nancial Times, The Washington Post, The Guardian, The New York Times, etc.)
published information about the events in Ukraine almost daily. The political
situation in our country became the main topic of the French newspaper, Le
Monde, in which the article with the title Ukrainians Have Risen and the sub-
title Europe Must Support the Democratic Aspirations of Kyiv was published.
Mustafa Naiiem’s face, a journalist of the online newspaper Ukrayinska Pravda
and Hromadske TV, graced the cover of the Polish national newspaper Gazeta
Wyborcza. The amount of material grew every day, and the media openly ex-
pressed support for the Ukrainian people in their struggle (Chornokondraten-
ko, 2013).

It should be noted that the Euromaidan phenomenon has become inter-
national. The protesters gathered in the central squares of cities outside of
Ukraine. In this way, Euromaidans were held in more than ten European cities
(Paris, Berlin, Stockholm, Brussels, Vienna, Geneva, Strasbourg, Milan, Oslo,
Bruges, Warsaw, London), as well as in Canada, the USA and Israel.

The image of Ukraine changed in the course of these events completely. In
the West, they spoke of Ukraine as an independent free country and the “uncon-
querable Ukrainians”. It should be noted that the cultural component, reaching
the depth of historical memory, plays one of the leading roles in the structur-
al model of the image of the country as a historical and culturally dominant,
which has a symbolic character as an important element of the legitimacy of
state power, state and territorial independence.

The activities of the Ukrainian authorities of that time did not go unno-
ticed by the world media. It is going about adopting legislative amendments
on 16 January 2013 (which were later repealed) by the Verkhovna Rada, which
automatically turned Ukraine into a dictatorship. These events were comment-
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ed on by The Independent, Financial Times, The New York Times, BBC, The
Guardian, Deutsche Welle, Die Welt, Spiegel-online. For example, in the article,
Ukraine Passes Anti-protest Laws, The Independent listed in detail most of the
introduced changes in legislation and the provided penalties (Polityuk, 2014).

A significant role in Euromaidan was played by social networks, which ac-
tivists used to establish communication better. However, we should not consid-
er that only social networks and the Internet became key elements in the course
of the revolution. The use of the Internet only created additional opportunities.
The decisive role in Euromaidan belonged to the active position of citizens who
went to rallies and protests in the real world.

The social network Facebook became an active information platform for
Ukrainians. On this network, the first call for mobilisation of civilians, asking
them not to be indifferent and join the protests, was made. Almost 140,000
Facebook users followed the news of the EuroMaidan community, and 18,000
followed Euromaidan SOS. The EuroMaidan community has become a real
guide to news gathered from all independent sources, both Ukrainian and for-
eign. The important information from reputable Facebook users was also pub-
lished on the page (Chornokondratenko, 2013).

On Facebook, public activists and media representatives published their
analytics, created forecasts of the events, shared their impressions. Such in-
formation was often overwhelmed with emotions. The freedom of speech of
the Internet space made activists a kind of newsmakers — their Facebook posts
were more informative and truthful than traditional media ones. The social
network structure and features contributed to its transformation into a blo-
gosphere (the unlimited design of posts turns them into columns). Ordinary
users entered into discussions, having the opportunity to share their thoughts,
impressions, versions of events with others.

In addition, Facebook became a means of solving a wide range of issues: the
groups such as KyivHost (in this group, participants offered housing to those
who came to Euromaidan from other cities); Euromaidan SOS (the group pro-
vided legal support and published information about lost/found people, nec-
essary assistance, organisation of events) were created. In this way, the users
were able to draw the attention of foreign media to the events taking place in
the country (YevromaidanSOS, n.d.).

However, information posts also had negative aspects, including the fol-
lowing: “clogging” the news feed with messages that are no longer relevant;
spamming and panic-mongering; misinformation; distribution of fake pic-
tures, and so on.

Journalists and analysts associate a significant number of stereotypes that
existed both in Ukrainian society and abroad with the events of Euromaidan
and its public perception.

Nowadays, the most effective approach to forming the country’s interna-
tional image is to create a multi-level context of associative relations with the
country; within its framework, information about the state would be interpret-
ed in a predetermined, desirable way. It should be noted that in the conditions
of political, economic and social tension, unpredictability and uncertainty, the
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constant change in the geopolitical situation around Ukraine, the dangers and
threats to national values, the real and forecast capabilities of the country to
respond to these threats were not taken into account. The international infor-
mation space, in its turn, was full of reports about Ukraine; the tense situation
forced foreign media to fill their pages with “pro-Ukrainian” materials.

So, the ambiguous interpretation of the image of Ukraine in the informa-
tion flow provides an opportunity to change or increase meanings, which are
usually considered within culture as a process of constant expansion of seman-
tic horizons. Thus, the cultural policy tools perform the function of forming
a picture of the world for a person because it is the cultural component in the
image communications of the state that covers the most incredible resource for
effective image positioning in the international space of communications.

Conclusions

An image is an indicator of cultural meanings, a unique design, a mecha-
nism of realising a national culture through a set of sign objectivations formed
within a particular cultural and historical space and consolidated in individu-
als” mental representations. In 2010, the Western media formed the image of
Ukraine, which had just embarked on the path of reforms (without appreciable
progress), where corruption of the Ukrainian authorities had acquired a signifi-
cant scale, human rights were not observed, the population was poor and which
poses an investment risk. This negative image affected the fact that much few-
er people came to the Euro 2012 championship significantly. Some European
officials questioned the holding of the championship or refused to visit the
country, which worsened the development of the tourism sector, the promotion
of national cultural heritage and the investment climate. However, Ukrainians
showed themselves as a friendly and hospitable country; Kyiv was recognised
as one of the most vibrant cities in the world. The Revolution of Dignity of
2013-2014 shook the whole world once again, and the phenomenon of Euro-
maidan became international. The image of Ukraine changed in the course of
these events completely. In the West, they spoke of Ukraine as an independent
free country and the “unconquerable Ukrainians”.

So, the image of Ukraine continues to be at the stage of reformatting —
significant cultural, political, economic changes are taking place, although the
situation remains unstable and quite critical. But a properly structured state
cultural policy and the use of image-making tools will help the country to em-
bark on the path of political stabilisation, which, in its turn, will strengthen and
form a positive image.
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EBOJIIOLIISL KYJIBTYPOJIOTTYHOI MOZJEJII IMIJIDKY VKPATHU
B MDKHAPOJTHOMY IHOOPMAIIMHOMY ITPOCTOPI

KomieneBa Okcana bopuciBHa

Crapunit BUK/Iafay,

ORCID: 0000-0002-1653-2103, renisenb@ukr.net,

Kuiscokuti HayioHansHUll yHigepcumem Kyabmypu i Mucmeyms,
Kuis, Ykpaina

Mera craTrTi — BU3HAYUTU COL[IOKY/IBTYPHi JeTepMmiHaHTM TpaHcopmarii
3aKOpAOHHOIO iMimKy YKpaiHM Mif BIVIMBOM BHYTPILIHbO- Ta 30BHIIIHbOMOMITUYHUX
momiit i craH Jioro BUCBiT/IEHHS B iH(OpMaliffHOMy IPOCTOpi; 3’ICYBaTU €BOJIIOLIiIO
KyJIBTYPOJIOTiUHOI Mopeni imMifKy Vkpainu B MiskHapogHOMY iH(MOpMaliifHOMy mpocTopi.
MeTomomorisl MOCTIMKeHHST TO/MSITa€ y BUKOPUCTAHHI MDKAMCUMIUTIHADHUX METO/iB
i migxomiB OISt BUSIBJIEHHST iHOPMALIi/iHMX Ta KOMYHIKaIliliiHMX TeXHOJIOTii, CIIPSIMOBAHMUX
Ha (OpMYBaHHS MIKHAPOIHOTO iMiIKy YKpaiHW; TPUHIUIT iCTOPU3MY 1aB 3MOTY BUSHAUUTHU
eranu 3MiHM iHQOpMalliifHOTro MPoCTOpPY i TpaHChOpMAILii reoromiTHYHOI CUTYyallii JoBKoIa
VKpaiHu; CTPYKTYpHUIL Ta MeTOJ, TOPiBHSIHHS 3aCTOCOBYBAIMCS [l BUSHAUEHHS O3UILiik
mikHapomuux 3MI momo Ykpainu, ixHboro BBy Ha (opmyBaHHs ii imimky. HaykoBa
HOBM3HA AOCTi[IKeHHSI BU3HAUA€EThCS B IMpeACTaBAeHHi iMiIxy YKpaiHM SIK BUpaskeHHS
MEHTQJIbHOCTI OKpPeMOi KyJbTypPHO-iCTOPMYHOI CHiIbHOTY, TIOKa3HMKA KyJIbTYPHUX
CMMCIiB, YHIKQJbHOI KOHCTPYKIIii, Me€xaHi3My peasli3allii HalliOHaJIbHOI KyJbTypyu udepes3
CYKYITHICTh 3HAKOBMUX OO’€KTMBAIiif, M0 (OPMYIOTHCS B MeEXKax OKPEMOTO KYJIbTYPHO-
iCTOpMYHOTO MPOCTOPY Ta 3aKpillJIeHi B MEHTAJIbHUX YSIBIEHHSX iHAUBiAiB. BUCHOBKHU.
IloBeneHO, 110 HeTaTUMBHMIA iMimK YKpaiHu, cTBopeHuii 3axiguumu 3MI, cyTTeBO BIUIMHYB
Ha PO3BUTOK ii TYpUCTUYHOI chepu, TOTYIIPU3allito HalliOHATbHUX KYJIbTYPHUX HaJI0aHb TA
iHBecTuiiiHMIT KiIiMaT. CyyacHMit iMimk YKpaiHM TPOXOANUTH CTafito0 mepeopMaTyBaHHS;
Bi/IOYBAIOTHCS 3HAYHI KYJbTYPHi, MOMITUYHI, EKOHOMiUHi 3MiHU. KyabTypOIOTiuHy MOzeb
MO3UTUBHOTO iMimKy YKpaiHuM B MikHapogHOMY iH(OpMaIiifHOMy MpocTOpi BU3HAUYae
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MpaBWJIbHO BUOyAyBaHa [epKaBHA Ky/IbTypHA IMOJMITUKA Ta e(eKTMBHE BUKOPUCTAHHS
Cy4aCHMX IMiJIK€TBOpUMX iHCTPYMEHTIB, L0 3[JaTHi BUMBECTM ii Ha IUISIX KYyJIbTYPHOI,
MO TUYHOI 71 eKOHOMIUHO] cTabimisarii.

Kniouosi cnosa: mikHapomHuMit iMiIK; HaliOHaJbHA KyJIbTypa; iH(pOpMAaIiiiHMii
NpocTip; YkpaiHa; KyibTypHa nosituka; 3MI

9BOJTIOLIVS KVJIBTYPOJIOTUYECKOI MOJIE/IN UMUIIJKA YKPAVTHBI
B MEXXKIYHAPOJHOM NH®OPMAIIMOHHOM ITPOCTPAHCTBE

KomreneBa OkcaHa bopucosHa
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ORCID: 0000-0002-1653-2103, renisenb@ukr.net,

Kuesckuti HayuoHansHolli yHUBEpcumem KyJabmypsl U UCKYyccma,
Kues, Ykpauna

Llenp cTaTh¥ — ONPENENNUTh COLMOKY/IBTYPHbIE MEeTEePMUHAHTHI TpaHCchOopMaIun
3aTPAaHUYHOTO MMM/KAa YKpauHbl MO BIMSIHUEM BHYTPU- U BHEIIHEIIOIUTUUYECKUX
COOBITUIT U UX OCBeIlleHMs B MHGOPMAIMOHHOM IPOCTPAHCTBE; BBISICHUTDH SBOJIIOLIVIO
KYJIBTYPOJIOTMYECKOI MOIeNM UMUK YKpauHbl B MEXIYHAPOIHOM MHGOPMAIMIOHHOM
nmpocTpaHcTBe.  MeTomonoruss  MUCCAeNOBAaHMSI — 3aK/IOYaeTcsi B MCIOJb30BaHUU
MEXIUCIUIIMHAPHBIX METONOB M IIOAXONOB [Ji1 BBISIBIEHMS MH(POPMALVIOHHBIX
¥ KOMMYHMKAIIMOHHBIX TEXHOJIOTMI, HalIpaBJIeHHbBIX Ha GOpMIMpPOBaHIE MEKIYHAPOTHOTO
UMUK YKpauHbl; NPUHLUI MCTOPU3Ma MO3BOJWI OMNpPEeNeNUTh 3STalbl M3MEHEHUS
MHGOPMAIMOHHOIO IIPOCTPAHCTBA U TpaHCHOPMAIIVY FeOTIOIUTUUECKO CUTYaIlUY BOKPYT
YKpauHbl; CTPYKTYPHbBIM M METOZ, CPaBHEHMS MPUMEHSIIUCDH [JISI ONpeeeHus] MO3ULUN
MexXayHapoaHbix CMU 1Mo OTHOIIEHMIO K YKpauHe, UX BAMSHUS Ha (GOpMUpOBaHMe ee
uMHuIKa. HayuyHasi HOBM3HA MCCIeNOBaHUS OIpedenseTcss B MpefcTaBJeHUuM MMUIKA
VKpauHbI Kak BbIpaskeHsI MEHTATbHOCTY OTHETbHOJ KYJIbTYPHO-MUCTOPUYECKOI OOLTHOCTH,
rokasartessl KyJbTYPHBIX CMbICJIOB, YHUKAIbHOM KOHCTPYKLIMM, MeXaHM3Ma peannsaluyunu
HaIMOHAJbHOI KYJIbTYpPbI Uepe3 COBOKYITHOCTh 3HAKOBBIX OOBEKTUBALVIA, POPMIUPYEMBIX
B paMKax OTIeJbHOTO KYJIbTYPHO-UCTOPUUECKOTO TIPOCTPAHCTBA U 3aKpeIvIEHHBIX
B MEHTAJbHbIX TMPEACTABIEHUSIX MHIAUBUIOOB. BbiBoAbl. [loka3aHO, YTO HeraTUBHBINI
UMUK YKpauHbl, chopMupoBaHHbIi 3anmagHbiMu CMU, cylecTBEHHO TOBIMSUT HA
pasBuUTHE €e TYPUCTUUECKOI cdephbl, MOMYIIPMU3ALMI0 HAUMOHAIbHBIX KYIbTYPHBIX
LIEHHOCTel M MHBECTULIMOHHBIN KaumaT. COBpeMEeHHbIVi MMUIK YKpauHbl TPOXOOUT
cTagyio rmepe@opMaTUpPOBaHMS; IPOUCXOIAT 3HAUMUTE/IbHbIE KYJIbTYPHbIE, IIOJIUTUYECKIE,
9KOHOMMYECKMEe M3MeHeHUs. KyabTyponornyeckyldo MOJe/b I[MO3UTUBHOTO MMUIKA
VKpauHbl B MEKIYHAPOIHOM MHGOPMAIMOHHOM IIPOCTPAHCTBE OIpemesieT MPaBUIbHO
BBICTPOEHHASI TOCYIApPCTBEHHAsT KYJbTypHAasl MOMUTUKA U 3(h(EKTUBHOE MCIIONb30BaHNE
COBpPEMEHHBIX MMUIKEBBIX MHCTPYMEHTOB, KOTOpPbIe CIIOCOOHBI BBIBECTM €€ Ha IIyTh
KYJIBTYPHOI, TIOIUTUYECKON ¥ SKOHOMMUYUECKO CTaOMIMU3aLIN.

Kniwoueevle  cnosa:  MeXIOyHApOAHBIM  MMWUIK;  HalMOHaJIbHAsE  KyJbTypa;
MHGOPMAaIMOHHOE ITPOCTPAHCTBO; YKpanHa; KyJbTypHast monnutuka; CMU
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