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The purpose of this article is to reveal and generalise the essence of museum
mediation under the conditions of modern museum space; to examine the mediation as
a form of educational activity of the museum. The research methodology involves the use
of such methods as analysis, systematisation and generalisation to identify the concept of
museum mediation in the context of the educational activity of the museum institution.
Taking into account the current state of museum studies in Ukraine where mediation
as a form of educational activity is on the initial stage of development in museums and
museum-type institutions, this research systematises and generalises the basic theoretical
achievements; it is demonstrated that at the present stage the topic of research has not
yet been comprehensively displayed in the national scientific literature. The mediation
is defined and characterized as an innovative form of educational activity in museums in
Ukraine. Conclusions. It has been found that today for the museum as one of the centres of
communication in the cultural space the important result of its activity is the establishment
of the stable and constructive dialogue with its audience. It is determined that modern
museology regards the mediation as a specific form of communication at the intersection
of the main directions of activity: scientific-stock, research, exposition and education. The
study has confirmed that a field for positive understanding of the parties (exposition space,
museum expert, visitor), for search of the new options acceptable for all participants of
communication is created in the process of museum mediation. Mediation as a form of
educational activity of the museum facilitates the mobilization of different methods, means
and technologies for updating a museum item and presenting it to a visitor. The result is
the formation of personal attitude towards the historical context, which can inspire the
process of self-knowledge and give the reason to consider the museum as a unique cultural
institution where through mediation self-knowledge and cognition of the surrounding
reality are realised. The expediency of introducing mediation as a form of educational
activity in domestic museums is justified.
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Introduction

At the present stage of the society development the modification of the
museum paradigm is taken place. Today, the museum is the space open for the
social and cultural contacts, social and creative life. As museum experts say,
important museum space transformations require reinterpretation of the no-
tion of “museum”, in particular, the formation of a fundamentally new concept
of educational activity of the institution. If in the 20™ century the quality of
the museum expositions traditionally was defined in accordance with scientific
schemes focused on museum items and collections, and then at the beginning of
the 21%t-century museum considers the valuable guiding lines in the originality
of the interpretation of the museum collection; modern expositions and exhi-
bitions, educational projects are the result of the scientific investigation as well
as of the individual creative search. This is influenced by contemporary cultural
and intercultural communication which transfers museum message from sphere
of “declaration” and “monologue” to the sphere of “dialogue” and “polylogue”.
The diversity of interpretation forms of the accumulated museum information
becomes important.

The following priority directions for the development of educational activi-
ty of modern museum can be defined:

- management of the museum activity in accordance with the require-
ments of the time;

- focus on the needs of the consumers of the museum service, taking into
account changes in the target audience, search of the possibilities to engage
different social groups and societies;

- introduction of new forms of educational activity using non-standard
and creative decisions;

- the use of modern information and communication technologies, etc.

Purpose of the article

The purpose of this article is to reveal and generalise the essence of muse-
um mediation under the conditions of modern museum space; to examine the
mediation as a form of educational activity of museum and a part of museum
communication.

During the study on the concept of museum mediation in the context of
educational activity such research methods as analysis, systematisation and
generalisation were used.

Museum communication space is a category that combines the character-
istics of cultural and information space in the context of the activity of the mu-
seum or museum-type institution, includes the interior space of museum com-
munication where cultural discourse is modelled at the level of comprehension,
creation and demonstration of collections. Mediation encloses all communica-
tion processes of a museum, methods of their realisation and channels of infor-
mation transmission. Scientific understanding of museum activity is carried out
in the research works of scientists in different fields of humanitarian knowledge.
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The monograph of American museum expert Nina Simon (2010) illustrates
various aspects of the nature and essence of the museum as a social institu-
tion, in particular, considering mediation as a part of museum communication
based on educational and behavioural positions between museum and society.
The monograph explores the new forms of interaction in the museum space,
the emergence of such a phenomenon as “The Participatory Museum”. Funda-
mental contribution into the study of the new forms of educational activity of
museum was done by English museum expert E. Hooper-Greenhill (1991). Spe-
cial attention the author pays to the interpretation of visual culture in the con-
text of art museum (Hooper-Greenhill, 2000). This interdisciplinary research
examines the process of meaning construction; the vision of how the educa-
tional activity will develop in future is analysed. The researcher is convinced
that not only the museum expert can provide items with meaning by grouping
and representing them, but every visitor may widen the limits of already exist-
ing interpretations. Developing this theory E. Hooper-Greenhill (1991) states
that museums should be analysed as artificial communicative systems which
purposefully use signs and signals that can be both the subject of social re-
search and the subject of social education. Considering the museum as a space
for education (Hooper-Greenhill, 1991), the author notes that the formation
of a fundamentally new concept of educational activity of institution became
an important step on the way of interaction between museum and visitor. The
researcher underlines that such a change of direction requires the museum to
focus on visitors’ needs. Carmen Morsch, the Head of the Research Institute for
Art Education at the University of Arts (Zurich, Switzerland), expert in cultur-
al mediation, also emphasizes that modern museum must constantly develop,
focus on the needs of consumers of museum services involving them in co-cre-
ation using non-standard, creative decisions (Morsch et al, 2017).

Considering the fact that mediation as a form of educational activity is
on the initial stage of development in domestic museums and museum-type
institutions, there are actually no scientific publications on this issue in the
Ukrainian museum study. In our view, museum mediation as an innovative
educational form requires specification, analysis and introduction into educa-
tional activity of modern museums in Ukraine.

Main research material

Contemporary social and economic features of society’s development de-
mand some changes in both economic and communication strategy of muse-
ums. For the museum as one of the centres of communication in the cultural
space, the important result of the activity is to establish steady and construc-
tive dialogue with its audience. Communication in the space of the museum
using its expositions or territories has its own specificity, because the topics,
style and methods of communication are determined by its type, information
contained in the museum items, etc. The museum’s development vector de-
termines the directions and forms of work with visitors. Managers of modern
museums want to create wide possibilities for the interpretation of collection
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which is presented by different forms according to the level and type of people’s
education (in particular, the expositions that create an impression of multilay-
er, multilevel, which allows the visitor to move from one level to another). In
fact, rejecting the paternalistic model, the museum becomes a mediator, which
feels the mood and needs of society; from the institution that determines the
achieved level of social consciousness the museum becomes the cultural phe-
nomenon that gives progressive dynamic to this consciousness.

Let’s consider in details the concepts of “mediation”, “cultural mediation”,
“museum mediation”. The profession of a mediator was born in ancient Greece.
Etymologically, the word “mediation” is from the notion “middle”. Today this
term is used in different contexts. For example, from the legal point of view,
“mediation” is the method of pre-trial investigation of the conflict, where the
mediator acts as a third neutral party. “Mediation” is the central notion in her-
meneutic and reflective philosophy of Paul Ricoeur: it is through the mediation
of one’s culture that one perceives and understands the world and its own iden-
tity (Ricoeur, 2008). In the field of culture the concept “mediation” as a rule is
used in the analysis of forms of spreading of ideas and cultural products, that
is, in the media activities. According to the researchers, the term “cultural me-
diation” was first used in Quebec in 2000 to define the strategy of cultural ac-
tivity directed at the exchange and acquaintance between people and cultural
objects (Sinicyna, 2017, p. 68). The main purpose of the cultural mediation is
the cultural democratization of the society, its inclusion into the dialogue with
the culture. Cultural mediation may be a component of cultural policy as, for
example, in Montreal in 2005 it became the main method of cultural develop-
ment. The philosophy of cultural mediation in Montreal was as follows:

- close, direct and personal contact of the public with an expert in culture
and also the forms of cultural expression (discussions, collective creative work,
excursions, animations, etc.);

- special attention to the level of knowledge and ability of the public in
order to adapt mediation to the specificity of different social groups (age, social
status, the system of values, way of life, traditions, physical condition, etc.);

- experiments with forms of participation in mediation, innovative forms
of communication of information through partnership and interaction, which
provide communication between different groups of population, experts in cul-
ture (Chaumier & Mairesse, 2017).

In our opinion, the main purpose of this approach is to work with different
groups of people, which promotes informal acquaintance with cultural institu-
tions and provides for the development of cultural education and social inte-
gration.

Today mediation is highly used in the work of European museums, galleries
and is an example of museum or gallery education for the audience. For the first
time in the UNESCO dictionary the term “mediation” considers contiguous mu-
seum notions of communication and museum public relations, correlates me-
diation and interpretation as synonyms (Desvallées & Mairesse, 2010). Modern
museology defines mediation as a specific form of communication at the inter-
section of the main activities:
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- scientific-stock;

- research work;

- expositional and educational activity.

A field for positive understanding of the parties (exposition space, museum
expert, visitor), for search of the new options acceptable for all participants of
communication is created in the process of museum mediation. This specific
communication strategy mobilizes different methods, means and technologies
for updating a museum item and presenting it to a visitor. The result is the for-
mation of personal attitude towards the historical context, which can inspire
the process of self-knowledge and give the reason to consider the museum as
unique cultural institution where through mediation self-knowledge and cog-
nition of the surrounding reality are realized.

Mediation as a form of educational activity of the museum assumes that the
visitors who participate in the dialogue are equal, and the museum worker with
the help of questions directs their activity, that is to say works as navigator. It
should be noted that the mediator does not position himself as an expert, does
not give a pre-formed evaluation of the exhibits, but takes part in the process
of its formation with the visitors. Thus, in the process of discussing a common,
partly unexpected result appears. The work of mediator involves improvisation,
the ability to take critical position as to the audience statements and to correct
the course of the discussion.

During the direct contact with museum visitors, mediator uses the follow-
ing approaches:

- informational (reasoned presentation of information to certain audi-
ence);

- scientific (neutral that allows analyzing, describing, predicting, com-
paring, experimenting, etc.);

- sensitive (allows the participant of mediation to feel, try something);
kinesthetic (mobilizes body and movement in space);

- playing (allows building the process of education during the play);

- emotional, etc. (Sinicyna, 2017, p. 72).

The role of the mediator in the museum is the further promotion of the
dialogue and knowledge exchange.

In domestic museums and museum-type institutions mediation as a form
of educational activity is on the initial stage of the development. In particular,
in 2013 the position of mediator was introduced at “Pinchuk Art Centre”. Medi-
ators are the employees of the art institution who work directly in the exhibition
and are ready to tell visitors what they see in front of them (painting, sculpture,
installation, performance). As a rule, these are students of humanities, begin-
ners in art studies and young artists. The Pinchuk Art Centre mediators need to
have a good knowledge of the arts (history from ancient times to the present,
different genres, theory of art, philosophic directions and schools, hundreds of
names that need to be instantly compared with their creative achievements).
After all, the mediator should speak about it on different levels of “immersion”
into the topic: from basic to professional. Considering the fact that there are
many foreigners among visitors of the museum, it is desirable to know foreign
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language (mainly English). Mediator should easily maintain the contact with
visitor, if necessary conduct a mini-excursion, know the peculiarities of the
institution’s work, resolve conflict situations, organise people, answer small
questions. It is also a duty of the mediator to comply with the rules of the mu-
seum: do not touch or approach the exhibits, carry backpacks and bags in your
hands, do not get liquid in showrooms, etc. ("Komanda mediatoriv", 2013). In
line with European museum trends, National Art and Culture Museum Com-
plex “Mystetskyi Arsenal” regularly invites mediators to its exhibition projects
and organises their training. The communication strategy used in the process
of museum mediation reveals new methods and means of attracting attention
to museum items, presenting their unique peculiarities.

It should be noted that in the modern world museum mediation as a form
of educational activity goes far beyond the borders of the museum space. One
of the examples is that museums are creating internet portals and groups in
social networks. This approach appears to be very effective as it provides infor-
mation for a large audience of subscribers interested in the life of museum and
possibilities to get feedback. The fact of museum’s existence in media space,
as a rule, contributes to its popularity and positively influences on the devel-
opment of cultural space as a whole. Museum education experts John H. Falk
and Lynn Dierking state that this facilitates the open dialogue between an in-
dividual and museum space; such dialogue is influenced by social relations,
socio-cultural and personal factors (Falk & Dierking, 2012). Thus, in the mu-
seum space mediation as a form of educational activity opens the ways for the
representation of historic and cultural values in those forms which are most
acceptable to the visitor.

As to the museums of Ukraine, in our opinion, significant is the experi-
ence of the Bohdan and Varvara Khanenko National Museum of Arts, National
Art Museum of Ukraine, Odesa Art Museum. These museum institutions, when
communicating with the audience successfully combine communication in real
life and online (rebranding, visitor area, storytelling, refusal from official style
of communication, flexibility tactics, etc.).

Conclusions

Thus, it has been found that today for the museum as one of the centres of
communication in the cultural space the important result of its activity is the
establishment of the stable and constructive dialogue with its audience. In fact,
by refusing the paternalistic model, the museum becomes a mediator who feels
the mood and demands of the society. It is determined that modern museology
regards the mediation as a specific form of communication at the intersection
of the main directions of activity: scientific-stock, research, exposition and ed-
ucation. The study has confirmed that a field for positive understanding of the
parties (exposition space, museum expert, visitor), for search of the new op-
tions acceptable for all participants of communication is created in the process
of museum mediation. Mediation as a form of educational activity of the muse-
um facilitates the mobilization of different methods, means and technologies
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for updating a museum item and presenting it to a visitor. The result is the
formation of personal attitude towards the historical context, which can inspire
the process of self-knowledge and give the reason to consider the museum as
a unique cultural institution where through mediation self-knowledge and cog-
nition of the surrounding reality are realised.

In the course of the research, it was found that in Ukraine, there are almost
no scientific publications that would cover this issue. In our view, the issue of
museum mediation as an educational form requires further research and intro-
duction into the educational activity of modern museums in Ukraine.
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MEJIALIS B KOHTEKCTI OCBITHBOI JISI/IbHOCTI
CYYACHOTI'O MY3EIO

Kitouko [0miss MukonaiBHa

Kandudam nedazoziurnux Hayk, doyeHm,

ORCID: 0000-0003-1969-4308, klyuchkoy@gmail.com,
Kuiscokutl HayioHanvHUll yHigepcumem KyJaiemypu i Mucmeyms,
Kuis, Ykpaina

Meta cTaTTi — BUSIBUTM Ta Y3araJibHUTU CYTHICTb MY3eiiHOI Mezialii B ymoBax
CY4aCHOT'O MY3€ifHOTO MPOCTOPY; PO3IISHYTM Mefiallilo K GopMy OCBiTHBOI HisTbHOCTI
My3er0. MeTom0/IorisT JOCTiIKeHHS TIO/ISITa€ Y BUKOPUCTAHHI TaKMX METO/IiB JOCTiIKeHHS,
SIK aHasli3, CUCTeMaTu3allisl Ta y3arajJibHEHHS 3 METOI PO3KPUTTS MOHITTS Mefiariii
B KOHTEKCTi OCBiTHbBOI JisIbHOCTi My3€e/fHOTO 3aKk/1afy. 3 OMISIAY Ha Cy4acHUIi CTaH My3elfHO1
cripaBu B YKpaiHi, ie B My3esx Ta 3aK/IaJilax My3€eifHOro TUITY Meliallist ik hopMa OCBiTHbOT
IisUIbHOCTI TIepebyBae Ha MTOYATKOBIi CTafii pO3BUTKY, CUCTEMATU30BAHO Ta y3araJlbHEHO
OCHOBHI TeopeTUYHi 3J00yTKY ITPO6IeMI; TTOKA3aHO, 10 TeMa JOCTiIKEHHS Ha Cy4YaCHOMY
eTari He MAa€ TMOKM KOMIUIEKCHOTO BiOOpaskeHHST y BiTUM3HSIHil HAyKOBiil jiTepaTypi.
BusHaueHo i oxapakTepu30BaHO Me[iallifo SIK iHHOBaIiitHy (OPMY OCBITHBOI [is/IBHOCTI
B My3esix YkpaiHu. BUCHOBKU. 3’COBaHO, 10 CbOTOOHI i1 My3€l0 SIK OGHOTO i3 1IeHTPiB
KOMYHiKallii B KyJIbTypPHOMY IPOCTOPi BasKIMBUM Pe3yabTaTOM [IisZTbHOCTI € BCTaHOBIEHHS
CTifIKOTO 1 KOHCTPYKTMBHOTO [iajiory 3i CBO€I MyOsiko. BusHaueHO, 10 cyuacHa
MY3€e0JI0Tisl PO3IMIsiae Meiamito sk crenudiuny Gpopmy KoMmyHiKarlii, sika mepebyBae Ha
TepeTVHI OCHOBHMX HAIPSIMIB HisSZIBHOCTI My3€l0: HayKOBO-(OHIOBOI, MOCTiIHMUIIBKOI,
eKCIO3UIIiifiHOI Ta OCBiTHBOI. JloBefeHO, 1[0 B Ipolieci My3eiftHOI Me[iallii CTBOPIOETHCS
ToJie 17151 COPUSITVIMBOTO PO3YMIiHHS CTOPiH (eKCIO3ULIiHNIA TPOCTip, My3eiiHuii CrieliaticT,
BiBigyBau), MOLIYKY HOBMX NPUIHSITHUX [AJIS BCiX yYaCHMKIB KOMYyHiKallii BapiaHTiB.
Mepianis sk dbopma OCBiTHBOI MisVIBHOCTI My3elo cripusie mMo6imisanii pisHUX MeTOomiB,
3acobiB i TexHoJIOTil aKTyastizallii My3eifHOro peMeTa Ta Mpe3eHTalii iforo BigBigyBauy.
Pesynbratom crae (GopMyBaHHS OCOOMCTICHOTO CTaBJAEHHS /IO iCTOPUYHOTO KOHTEKCTY,
10 MOXe iHCHipyBaTy MpolieC CaMOTi3HaHHS Ta A€ MifcTaBy [IJis BU3HAUEHHS MY3€l0 SIK
YHiKaJbHOI KyJIbTYPHOI iHCTUTYIIil, B Kl 3aBASIKM Meiallii 3/1i/iCHIOETbCSI CAMOTIi3HAHHS Ta
Mi3HAHHST OTOYYIO0YOi AificHOCTi. OGTPYHTOBAHO JOIIbHICTh BITPOBAIPKEHHS Y BITUM3HSIHUX
My3esiX Mepialii sk GopMu OCBITHBOI TisVIBHOCTI.

Knrwouosi cnosa: myseit; My3eitHa Meiiallisi; OCBiTHS IisIIbHICTb; My3eiiHa KOMYHiKallisl.
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Llenb cTaThby — PACKPBITh ¥ OOOOIINUTH CYITHOCTh MY3€MHOI Memualuy B YCIOBUSIX
COBPEMEHHOIO MY3eifHOr0 IIPOCTPAaHCTBa, pacCMOTPETb Memualui Kak (opmy
00pa30BaTEIbHONM HEeSATENIbHOCTY My3esl. MeTOmONIOrus MCCAeOOBaHMUsI IIpearioaraer
JCIIOb30BaHMe TaKMX MeTOMOB MCCAeL0BaHMs, KaK aHa/Ili3, CUCTeMaTHU3alMs ¥ 00006IeHe
C ILIeJbI0 PACKPBITUS TIOHSATUSI MY3€IfHO Memualuy B KOHTEKCTe 00pa3oBaTebHOI
IesITeIbHOCTY MY3€MHOTO yupeXAeHUsl. YUUThIBasi COBPEMEHHOE COCTOSIHME MY3eiHOTO
Jena B YKpauHe, KOTOA B My3€sIX U YUYPEKOEHUSIX MY3€MHOro Tula Meauanusi Kak
dbopma 06pasoBaTeNbHON OESTETbHOCTM HAXOOMUTCS Ha HAJyaJbHOM CTAauM PasBUTUS,
CUCTEMATU3MPOBAHbI ¥ 000OIIEHb OCHOBHBIE TEOPETUUECKME TOCTVDKEHMUS ITPOOJIEMBbI,
IOKAa3aHo, YTO TeMa MCCIeIOBaHMsI Ha COBPEMEHHOM 3Talle KOMIIJIEKCHO He OTOOpaykeHa
B OTeUeCTBEHHOI Hay4yHOl auTepaTtype. OnpeneneHo M 0XapaKTepU30BaHO MeIMalio Kak
MHHOBALIMOHHYIO (OpMYy 00pa30BaTeIbHONM HEeSTeIbHOCTY B My3esaX YKpauHbl. BbIBOMBI.
BoIsiIcHEHO, 4TO ceromHs AJisl My3esl Kak OJHOTO 13 LIeHTPOB KOMMYHUKAIMM B KYJIbTYPHOM
IMPOCTPAHCTBE BAXKHBIM PE3Y/IbTaTOM [I€STEIbHOCTU SIBSETCSI HaJlaXKMBaHMe TIOCTOSIHHOTO
¥ KOHCTPYKTMBHOTO [Majiora CO CBOeil myOnamkoil. OmpemesieHO, YTO COBpPeMeHHas
MY3€0JIOTMSI paccMaTpuBaeT MeOualyio Kak crenuduueckyio (GopMy KOMMYHMUKAIINM,
KOTOpasi HaXOIMUTCS Ha IepeceyeHMy OCHOBHBIX HaIlpaB/IeHMII paboThl My3esi: HAYUHO-
(boHIIOBOII, MCCIemOBaTEIbCKOM, SKCIIO3UIIMOHHOI, 00pa3oBaTelbHOM. J[0Ka3aHO, UTO
B IIpollecce My3eifHOJ Memyalluy CO3TaeTcsl Mojie ISl OGJarompusITHOTO MOHMMAaHMS
CTOPOH (3KCITO3UILIMOHHOE TIPOCTPAaHCTBO, MY3€iHbIN CIEeUVaJINCT, TOCeTUTEND), TOMUCKA
HOBBIX TpPMEMJIEMbBIX IJiSI BCEX YUYAaCTHMKOB KOMMYHMKALIMM BapuaHTOB. Meauanus Kak
dbopma 06pasoBaTeNbHON OESITEBHOCTM My3esl CIIOCOOCTBYET MOOMIM3aIMM Pa3HBIX
METOMIOB, CITOCOO0B M TEXHOJIOIMII aKTyalu3aluy My3eiHOIro MmpeaMeTa U Mpes3eHTalun
€ro ayauropuu. PesynbraToM sBisieTcs (GOPMMUPOBAHME JIMUHOCTHOTO OTHOIIEHMS
K ICTOPUYECKOMY KOHTEKCTY, UTO MOYKET MOTMBUPOBATH MPOIECC CAMOIIO3HAHMUS U CITY>XKUTh
OCHOBOJI JIJISI OTIpee/IeHNs] My3esl KaK YHUKAJIbHOM KyJIbTYPHOI MHCTUTYLMH, TIe Garogapst
UCIIONMBb30BAaHUIO MeOualuy TPOUCXOOUT CaMOIIO3HAaHME M TIO3HAaHME OKpYyXKalolei
nmeiicTBuTenbHOCTM. O6GOCHOBAHA I1€71€CO00pa3sHOCTb MCIIOIb30BAHMUSI B OTE€UECTBEHHBIX
My3esx Meguanyy Kak opMbl 06pa30BaTeIbHOM AesTeTbHOCTH.

Kniouessle cnosa: myseit; MyseiiHasi Memualiiusi; oOpasoBaTe/lbHasl IeSITEIbHOCTD;
My3eiiHas KOMMYHUKaIMSI.
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